~EDUCATION -

Educating pet parents about pet food ingredionts i a friendly and factual
manner is the comerstone of BLUE's Srand communication.

i Every week Pet Detectives, BLUE brand ambassadors, meet and interact
with tens of thousands of pet parents at the goint of purchase.

TV, print and internel messaging encouragas pel parenis
to compare ingredients and decide for themselves.

=~ INNOVATION -

BLUE has the broadest product pertalio of any natural pet food brand in the US.,
50 ped parends can select the product that's best for their dog or cal
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~INVESTMENT -

Yo ase cumrently the #1 advertiser in the Wholesome Natural markel segmant,
by & wide margin, and one of the Yop adveddised brands in the indusioy

BLUE Life Protection Formula, Wilderness, Freedom and Basics
are all supporied in key communication vehicles.
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