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As shown in the chart above, once again newspaper advertising revenue
trends remained in negative territory throughout 2017, In fact, we have the
rate of decline actually increasing (to mid-teens) despite comping to declines
last year, the year before that, and the year before that, etc. (The industry has
posted advertising losses since 2006). The erosion in physical distribution and
circulation, brought on by the digital transition, is being only partially mitigated
by digital growth.

Looking ahead to 2018, we don't see much changing here. Despite
consolidation in the industry leaving many participants in the space with lowaer
debt levels (appropriately so, in our view), we remain cautious on the outlook.
We expect newspaper's share of media spend to continue to erode (from
~26% in 2007 to ~4.4% in 2018, as par Magna), pricing pressures to persist,
advertising revenue declines in the mid-to-high-teens, and the digital ad
environmeant to remain competitive. Thus we're underweight on the sector as
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