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m— Global Consumer Confidence”

— Global consumer confidence has continued to EU%’G{J@&QE& Sﬁeﬂdiﬁg AQ@%D

improve and is hovering at pre-crisis highs. 20.0%
— In addition, the Chinese consumer is becoming a oo% |
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the Chinese middle class is expected to grow from Son |
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support the global consumer discretionary sector.
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