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‘ SCIS is not persuaded that the proffered position qualifies as a specialty occupation, because USCES is not
- satisfied that the beneficiary will be performing services as a market research analyst onh

The specific duties of the offered position combined with the nature of your ennny s busuness operanons
 suggest a likelihood that the beneficiary will be performing a combination of market research analys
~ duties; e.g., sales and marketing and non qualifying duties

m routinely consults the Department of Labor's Occupational Outlook Handhook (OOH) for informanon

ecord are comparable to the duties of a Market Research Analyst. The OOH states the following regarding |
and educational requirements for Market Research Analyst posinons
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. bachelor's degree is the minimum educational requirement for many market and surves
arch jobs. However, a master's degree is usually required for more rechnucal posstons
. prospective market and survey researchers should take socal scence courses. incloding

jomics, psychology and sociology. Because of the importance of quantianive skills w

. market and survey researchers, courses in mathematics, statistics. samphing theory and

o ‘dellgn. and computer science are extremely helpful Market and survey researchens
often earn advanced degrees in business administration, marketing, statistios.

s

 OOH a wide range of subjects in which a person secking 2 market research analyst posion

uld take classes. The QOH does not establish that a position as a market rescarch analyst reguires &
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inimum of a bachelor's degree or the equivalent m ¢ specific specialty. A petitioner must demomsarase thae the
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