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n Technology & product

Go to market

#dFin All Righls Resenved CONFIDERTLAL

" AdFin
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The AdFin platform
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Bloomberg brought game-changing
transparency to financial markets...
AdFin is doing the same for digital media
markets.

AdFin, a neutral third party, combines
powerful analytical tools with a
market-wide index to bring
transparent price discovery to
the entire ad-ecosystem.

I AdFin
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About AdFin
An overview of the company

* Official Launch, AdWeek 2013

= Market Index — industry first

= Robust data and analytic
visualization

s media platform to compare

slatistical data with your data

AdFin presence:

Agnostic business intelligence data 1o

marketplace
Created by industry leaders and real
time bidding innavators

Member of the |1AB

" AdFin
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The AdFin Platform

The first independent digital media pricing

analytics & data visualization platform to:

Provide end-to- Aggregate & Benchmark
end market normalize customer
pricing data and disparate data performance
predictive sets into a against the
analysis unified Ul market
" AdFin
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The AdFin vision

Digital media’s definitive source for market data and analytics

THE BIG PICTURE — IM AM INSTANT

=  Aggregated, consolidated market data
= Meutral and unbiased
= \isualize the market at a glance

YOUR DATAVS. MARKET DATA
*  Benchmark your data next to
market data
*  Visual modulss provide the ability to
make strategy modifications based
on market insights
INTELLIGENCE YOU CAN TRUST
= |nform better, faster business decisions
for digital trading
=  Fast, ad-hoc guerying and rich
visualizations identify opportunities in
real-time

-,
ﬁ
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AdFin customers

AdFin is an unblased and agnostic partner, aggragating data for market and businass

Intelligenca across madia channals

Supply Side
Platforms

(55

M AdFin
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Who we are

I AdFin
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Executive summary

The market The company The plan

= $120B+ global digital
advertising market
qgrowing at 15%+
CAGR

= Rapidly shifting to
programmatic buying
at 7T0%+ CAGR

= QOpportunity for new
platforms to emerge

Digital media's
definitive source for
market data and
analytics

Founded and led by
industry veterans
Patent pending
proprietary technology

Rapid adoption
across the media
ecosystem
Cross-channel
pricing data across all
audiences

Build tools to help
customers manage
and grow their
business

“Online display advertising will be a $200 BILLION business globally by
2020." — Eric Schmidt, CEO, Google

" AdFin

The market: Super fast growing ecosystem — reaching 200 Billion by 2020

The company: Patent pending technology, digital media’s source for market
data and analytics
The plan: rapid market adoption, across all media channels to manage and
grow businesses (winner takes all approach)
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AdFin experienced leadership

Classifieds2000, Excitei@Home, MicrosoftiMSN, Claria, Nebuhd, PubMatic

Jeanne Houweling, CEQ oy digital anperisrca (medis, publishing, a0 lech)

) . Barracuda Metworks, Gridépp Systems, AdMeld (sold to Google), &pple
Milosz Tanski, CTO & yrars soffwans snpmesinyg sxpeience

Organic, FCBL AtlasiMicrosoft, DCLK/Google, Glam Media, PubMatic

Joy Cavanagh Ross, VP Sales 14 poars medis experience (agency, ad serang, ad lech)
. . . Ad ising (ACL, Mediamind, MediaMath
Diane Harding, VP Marketing 15 years markeling exgenence 9 pears in ad eoh)
Board Members Advisory Board Members
Gil Mandelsiz: Deutsche Bank, Traiana, ICAF Tim Hanlon: IFG, Publicis, Wivaki
Jonathan Lesdersdorf: L Capital Alec Bokman: McKinsey & Company, Digitas
David Mitchell: Mitchell Holdings Lawrent Colard: Accenture, Group M
Tom Glocer: Reuters, Thomson Reuters Air Paparo: Mielson, Google, AppMexus
Jeanne Houweling Richard Kirshenbaum: Kirshenbaurn & Baond,
MESGISWAT
Mark Lisberman: About, IVT, Hudson Abel, TRA

1 ARl Righis Bovarsd CONFDENTIA mAdFin
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Where we are today

: AdFin Founded

i Team: jeanne Mouseling - CEO, Milosz

: Tanshi - CTO, Mick Kol = Hesd ol o

D prnent

S Aemployess =5

¢ Product mikestom: Protipe
2012-

i Empancering

| N emglopees T

\ Q2 2013

Sample Clients:
FENGAGE  ALTITUDE Tz
VARICKIMEDS:  aned

Operations
Key hires; Anthory Cammarats - Direcior, Partrer Intepragion

o B amployeis = 9
| Prodsst milestone: Application complete for deplay

| Moy Mires: ¥iaafai Du = Data Sciantist

Client Adoption
Key hires: Joy Cavanagh Roes - WP Sales, Dane

al 2013 Froduct milestone: Ditribuied datsbase Marding — VP Warketing

& employaus = 13
Froduct milestane: Segment targeted
wworkflows, client integratian
& Market Index Launch
i Key hires; Aberio Aoepes -
Director of Saks, Wit
03 2013 Hemployees = 15
& |Busirsiss = 4, Dperations = 3
§ Engieering -}
© Pradhest sriliestone: Mokile,
© fition Metrics
04 2013

M AdFin

We are strategically hiring talent at the right time to impact the pipeline to scale

the business. Our talent pool will remain consistent with industry veterans

capabilities and performance standards.
In 12 months we have gone from 3- 15
business, ops, engineering
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Problem solving

Market Problem Market Solution

Lack of iransparency Thee dligita | mizclia miariet indax
Insighis and benchmarking inteligence fram client and market data
Market pricing discoverny
Fowerful data visualizations and guery capabilities

High volume, complex data silos Realtime performance benchmarking
Aggregated data from multiple data sloes ino a single location
Rapéd analysks and real time insights

Inefficient ad s pending Ungprecedented business ivtelligence
= Mariet benchmarking insights and price discovery to masimize purchase
effectieness
Camgpaign reporting, analysis and optimization
Predictive analytics

Lack of industry standard Develop tofa o FiFEr
= Standardizing data set parameters

R, M AdFin

Lack of transparency — The digital media market index

High volume, complex data silos — Real-time performance benchmarking
Inefficient spending — Unprecedented business intelligence

Lack of industry standard — Development of a common language

13
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Utilizing the platform

focus efforts by quickly identifying areas of weakness and
stremgth for supply and demand sources and specific accounts

optimize speed of onboarding new inventory and campaigns;
identify best performing partners for faster ramp of spend

identify underperforming imventory and campaigns and match
demand and supply sources more efficienthy

set realistic floors with publishers by showing price distributions
of similar inventory; better inform private deal pricing

convince publishers to open blocked advertisers by sizing lost
opportunity by advertiser category

provide guides for business development towards valuable areas
of demand and supply

@adfin Al Rights Resened NN mAdFIn

The AdFin platform provides transparency in the market and across your
business. Users of the AdFin platform range from the CEO to the digital media

manager.

14
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AdFin’s core competency

Trust and

Transparency:

“Big Data"

Expertise in
Real Time:

Unique
skill sets:

neutral and independent platform with end to end pricing
visibility remowves problem of information silos

rapid speed, massive volume, disparate information
sources, both structured and unstructured data insights,
analytics & alerts

data mining, machine learning, pattern recognition,
predictive modeling, forecasting & data visualization

" AdFin

15
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How the platform works

I AdFin
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The technology

Fatent pending

Proprietary Database Technology

Store analytical information about trilions of auctions
Slice and dice market data in seconds (not hours or days)
Customized to the dataset {advertising time series)
Powers the market wiew and customer view (Bl toals)

Predictive Analysis (Machine Learning)

= Analysis of market and customer detasets

= [Enables AdFin to build meaningful indexes about segments [display, mobile, video, publisher
and advertiser categories, etc.)

* Forecast seasonal changes in the markeiplace

= |Data science

Normalization of Disparate Data Sources

= |Builds one commaon language in the AdFin platform and stendardizes pricing across the media
ecosystam
= [Enables apples-io-apples comparnsons
= How am | doing wersus the market?
= How am | doing wersus my competitive set?

i Pl Rersd CCMPENTIA M AdFin

Patent pending

Built from the ground up, unique, protected, defensible
Standardization

Controlled & owned

17
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Technology workflow

_jj o B -<>>-|_3 () = O

OETIRAZATION

M AdFin
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Our plan

19
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Where we are going - growth multipliers

Go To Market

”~ KA
11 " _
Market Index X Data Processing Adoption
Increase # of Increase & of +
CUStOMmErs CUStOMmers
X X - ®
Rewenue Growth
. © 2 d
& 1]
= Buyers X Sellers
a
= Brands & Demand Pubs & Supply Side
Side Platforms Platforms/Exchanges
Customer Value

" AdFin

We have 2 core competencies — AdFin Market Index & Data Processing
We are agnostic in the marketplace and provide solutions to both the buy and

sell side of the ecosystem
This will result in powerful brand early adopters, steady revenue growth and

value to customers serving the great ecosytem

20
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Revenue stream

Custom Dewvelopment

Fees based on volume of data processed by AdFin

License the hMarket Index as a standalone product
oh a per seat basis

Custom product development
Custom analytics
Fees based on project scope

M AdFin

We have 3 simple and scalable revenue streams: Data Aggregation, Access by

Subscription and Custom Data Mining to meet the needs of various Business

Intelligence Solutions in digital media

21
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Funding

Series A:
54.15M
Private investors plus Cantor Venturas
Closed December 2012

Series B Ask:
TE-10 Million

Use of proceeds — scale the business:
Expand sales team — customer acquisition
Marketing expenses — brand awarenass
Expand anginaaring and data sclence team — naw features and functionality
Technology infrastructure
Internaticnal expansion

e w AFin

22
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Let's Stay in Touch

H kedin.comicompany!adfin
n facebook_com/AdFinSolutions
u twitter.com/adfin

Jeanne Houweling
CEO

- I
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Thank You

it AdFin
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Dashboard

Monitor perfformance in the market at a glance.
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All of your data: In one place

Eliminate multiple systems to gather data, saving time, money and emors

B TM brepepypary. Sverae TPl B2 18 Wby D Sommres: ke Far sk T D BEEL B2
Tribal DDB MC2 P Achvarizary Dughas. ancm - SO —
B2 AT §1.88 F=T [:T'3 - -
TMF Worldwide  Sins [T T —
All Tarrain (TR wi ey - - - y
Amazon Adwarang 0¥ —
e Craaties D'sta Temia . F— e ——
] L um
RA&R Pariners :-_--- pe——
$150 il Fees ThancSuny = -
DevitaVerdi u — = I
£1.00 Thus Hevs Adesmtirg — -.-..... .
= Martie Agency e — ne B I
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. M AdFin
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Query prlclng by publlsher categnr}r

Discover real time

5 for better pla  and buy
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Explore and monitor trends in the market

Use data to inform sales strategy, planning and campaign optimization
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I AdFin

Comparing pricing and volume for Sports Advertisement on News Publishers
across Supply Sources.
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Discover pricing: Historical and real time

Understand trends and current values, enabling prediction and accurate forecasting

TRERAR P, St W 315 Praes i Fe A T

) P A o
[T ey i,

" AdFin

Understand pricing with time series charts that let you benchmark your
performance against the market.
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Benchmark against the market

Query any combination of dimensions :

5 and see how you perform vs. market
E— EEN. - = ===
o= -] e —
T resrn e U LI A8 S o e B Lt 3 Hemars BEELE 81
RightMedia R
i

ol 8 B

" AdFin

Distribution of prices on RightMedia — customer data compared to Market
Index.
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See more than just the average

Compare price and volume distributions to assess opportunities and threats
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" AdFin

Comparing price distributions for Sports Advertisement on News Publishers
across Supply Sources.
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Discover opportunities

Find pockets of inexpensive inventory using day part price discovery
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M AdFin
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Discover opportunities

View pricing and volume by geography for better planning and merchandising

T rmrs dsmeuon CPU BL30 A0 Sy ke o Lnsh T Dn o e cabeoors Mews o K EEYkL B2

R Y— " AdFin
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